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Abstract


Media images and advertisements somehow insinuate and convey messages to people that a celebrity-endorsed  product, such as signature basketball shoes,  could provide its wearer a performance edge than those who do not wear them and that an athlete's skill is a result of the shoes they wear. In a study of Wilson in 1996, a respondent believed that the remarkable performance of a player in a slam dunk contest was brought about by his shoes. 


This study aimed to look for basketball players' perceptions of their performance on wearing signature basketball shoes. Performance is faceted into four aspects: skill, identification with the endorser's playing style, aggression, and imitation of endorser's moves. 


There were ninety-one participants in this study: thirty-nine males and fifty two females, which were  further divided into “wearer” and “non wearer” groups. Group X was the label for the male participants who wear signature basketball shoes and the male subjects who do not wear signature basketball shoes were placed under Group Y. Female participants who wear signature basketball shoes were classified under group A while Groups  was the tag for the female participants classified as those who do not wear signature basketball shoes. 


With an a = .05, results showed that Group X and Group Y did not have significant differences in their perceptions in all the four aspects of performance. Males disagree to the idea that wearing signature basketball shoes could enhance their performance. Female groups, though, have a different view on their skills related to the wearing or non-wearing of signature basketball shoes. Group B disagreed to the notion that a celebrity endorsed product make them more skilled in playing basketball while Group A was impartial to the idea. 
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